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Company Data

Address 3-1-383, Kotono'o-cho, Chuo-ku, Kobe, JAPAN  651-0094
tel: +81-78-242-1469
fax: +81-78-241-1209

Website: http:/Avww.hamaichi.com/

Founded: April 2nd, 1976

Paid-in Capital: JPY 12,000,000 -

Annual Sales (Year of 2002. Not consolidated): JPY1,900,000,000.- (approximately US$ 17,000,000 -)

Employees: 11 (Kobe Headquarter), 54 (Hamaichi Group total), 700 (production)

Business Activities: To develop, process, and market partly-processed food products and final packaged food
products.
Mainly China-grown food products, such as edible fungi, wild vegetables, cultivated
vegetable and more.

Group Network: Dalian Hexie Food Co., Ltd. (Founded in 1993)

100% Owned Subsidiaries (1SO9001:2000 and HACCP expected)

Fuzhou Hamaichi Foods Co., Ltd. (Founded in 1999)

(1SO9001:2000 and HACCP expected)
Sichuan Hexie Foodstuff Co., Ltd. (Founded in 1993)

(1SO9001:2000 and HACCP certificated)

Why HAMAICHI?

Consumers have become more concerned about food safety as the number of news on

foodbome diseases increases.  While food manufacturing companies compete through

lowering prices and developing new products, they cannot market products without

knowing where their materials come from and how they are processed. o

""Traceability™* is the key factor for susatainable growth of food company. While more ‘
companies search for cheaper food materials and food suppliers in China tobe .
more competitive in prices, they have realized that "Made In China™* has a wide

— discrepancy inits quality from what they imagine.

We, HAMAICHI GROUP, have conducted a successful food business for three decades,
primarily marekting “Made In China” food products. With our knowledgeble employees, a strong
group network, and strict quality control, we provide you with solutions to serach for good
quality food products through satisfying clients’ unique needs. We commit ourselves to be
"Your China’s Strategic Food Supplier".

HAMAICHI’s Mission

“Be the professional team that brings prosperity among all stakeholders in the ever-changing socity through food-
related activities”

HAMAICHI’s *"closeness™ and " "we'*
Close to the origin of our products
""We"* visit farms, mountains, fields, and seashores for quality management.

=

Close to our products

"We"" process food products at our 100%-owned group companies' state-
of-art facilities under the strict quality control with globally recognized
certificates.

=

Close to our customers
""We"" provide the best products and the professional service, listening to cutomers' ever-changing need.






